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Beyond Cuteness: Exploring the Layers of Japan's Kawaii Culture

In recent decades, kawaii has transformed ( @® ) a specifically Japanese concept into a truly global
phenomenon. From Hello Kitty to Harajuku fashion, cartoon mascots to cat cafes, communities around the
world have embraced kawaii culture and style. But as revealed in “Yes, KAWAII is Art ~-EXPRESS YOURSELF-",
the latest exhibition at JAPAN HOUSE Los Angeles, kawaii can have many layers of meaning. The term “kawaii”
translates to “cute” or “adorable” in English, but its meaning in Japan goes beyond mere aesthetics to encompass
a complex cultural concept with deep roots. How did kawaii develop in Japan, and then go on to inspire so many

fans worldwide?

In the Japanese language, kawaii denotes something cute, but also implies something that is delicate, powerless,
or requires care. Psychologists suggest this is the essence of “cuteness” as it is perceived across diverse cultures

- a reaction in the viewer responding to “baby-like” qualities, and perhaps an@evolutionarv signal to nurture

those creatures that are helpless and vulnerable (ie, actual babies). In 2012, the Osaka University professor

Hiroshi Nittono conducted a research study that showed “cuteness” impacts behavior in observers, like

increased focus and attention. Professor Nittono concluded that@‘ ‘Kawaii things not only make us happier but

also affect our behavior.”

In Japan, artists and artisans have shown an appreciation for this quality going back centuries, with some
notable examples like Edo-era painters who often depicted puppies and dogs in especially cute ways, or the
craft of extremely small and adorable miniatures, from sword accessories to toy trains. But while it has deep

historical roots, kawaii evolved in a special way in Japan from the mid-20th century onwards.

Emerging from the devastation of WWII , Japan went through rapid urbanization and massive social change,

causing a longing for simplicity, innocence and tradition on the part of the public. As pop culture forms like

manga and anime became prominent in the postwar period, they became key vehicles for kawaii characters and
aesthetics. Scholars consider the debut of “Astro Boy” (Tetsuwan Atomu), created by Osamu Tezuka in 1952,
to be a milestone in the history of kawaii. This iconic character, with his huge eyes, innocent appearance, and
heroic adventures, captured the imagination of children and adults alike, and paved the way to more kawaii

characters in the spotlight.

< i >

... Kawaii can transcend boundaries of age, race, nationality, class, and ability, connecting individuals to a
sense of community and shared vulnerability. In an increasingly challenging world, the “caring” that is the

essence of kawaii could hardly be more valuable.

( Beyond Cuteness: Exploring the Layers of Japan's Kawaii Culture, 2024, JAPAN HOUSE & © $5#% )
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A warning to avoid potentially dangerous creatures

(
(
( A signal that prompts us to take immediate action
(

)
) A signal to provide care for those who are weak and defenseless
)
)

A sound or smell that attracts attention to a dangerous situation
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(a) simplicity, tradition and urbanization (b) tradition, innocence and social change

(c) social change, urbanization and tradition ~ (d) simplicity, innocence and tradition
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(1) What is one of the main reasons kawaii has become a global phenomenon?

It is a form of art unique to Japan.
It reflects a desire for simplicity, innocence, and tradition.

It only appeals to young people.

® @O o

It is tied to Japan's technological advancements.

(2) What was a significant event in the history of kawaii in Japan?

The introduction of manga and anime after WWIL
The popularity of Hello Kitty in the 1970s.
The creation of the character "Astro Boy" in 1952.

CRONCNC)

The establishment of cat cafes in Japan.

—

3) What is the primary message conveyed about kawaii in the text?

Kawaii is a simple aesthetic that appeals only to specific cultures.
Kawaii is a form of art that primarily focuses on visual beauty.

Kawaii transcends cultural boundaries and promotes a sense of caring.

® @O 6

Kawaii is only about the appearance of characters, not emotions.
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[SDGs EKEZ > F > 7 2024])

SDGs Ranking 2024 :The overall
performance of all 193 UN Member States

85.7
82.76
ﬁ

Finland Sweden Denmark Germany France Ausria  Norway Croatia

1 2 3 4 5 6 7 8
(Sustainable Development Report 2024 07— & & I ER)

According to the SDGs ranking, how many countries have a score less than 857

(a) Four countries (b) Six countries

(c) None (d) Five countries

Which of the following countries is ranked higher in the SDGs index, Finland or Croatia?

(a) Finland (b) Croatia

(c) They are ranked the same (d) The SDGs ranking of both countries is unknown

In which region are these countries located?

(a) Africa (b) Asia

(c) Europe (d) South America

Which country has the second highest score?

(a) Norway (b) Finland

(c) Sweden (d) Austria
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We can help some people, but we can’t help ( ).

O anyone

® everyone

The bathtub was (

@ someone

@ no one

) overflowing. My mother turned the water off just in time.

@® hardly @ nearly
® already @ nicely
She was so tired that she ( ) down and slept.

@ lay @ laid
® lain @ lied

I don’t remember how to ( ) “Thank you” in Italian.
@ talk @ tell

® speak @ say
You have a high fever, so you ( ) go to work today.

@D had not better to

@ had not better

Does she know (

@ where put

® where putting

This book deal (

@ with
® on

(@ had better not to

@ had better not

) this box?

®

where to put

®

to put where

) various environmental issues around the world.

@ to
@ about



(8) This passage does not ( ) sense.

@® go @ give

® take @ make
(9) Itisvery kind ( ) her to help me.

@®  of @ with

® for @ to
(10) If I had a lot of money, I ( ) a new bicycle.

@ would buy @ will buy

® can buy @ might buy
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WEFED XIS/ IV 2 — N EEREN ST T W,
{ winter / cold / was / last / it / when / visited / you / Norway ]?

HEDSMHBORETEET 2 FHIHDIT,
{ my / takes / it / to / by / two / grandmother’s / hours / from / Tokyo / house / train ].

WEAE, LD EHAR THEMIEFMZRZITMO XL,

[ last / received / her / a / year / from / Japanese / I / letter / written / in ] .

ZBHIODERIHEDULAT T

[ in / earlier / in / than / winter / sets / summer / the / sun J.

DDA 2L DA TR A,
( give / you / me / will / drink / something / hot / to ]?

FEIcE2L, 7IVATRI—AVDODANLEDEE-7Z 5T,
( France / has / ramen / that / is / popular / it / newspaper / reported / the / in /
become / in / very ].

WLZETENLLVDT, KEZDARZHAKD>TNEE A,
{ book / that / so / been / yet / has / busy / she / hasn’t / she / finished / the / reading ].

WEHRA BN RS TeNAT Y FR—IVEF R ETEBE D EN ST,
[ player / basketball / yesterday / tall / met / the / very / we / whom / was ].
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(1) Was it cold when you visited Norway last winter?

(2) | It takes two hours from Tokyo to my grandmother’s house by train.

(3) | Ireceived a letter written in Japanese from her last year.

(4) | The sun sets earlier in winter than in summer.

(5) | Will you give me something hot to drink?

(6) | It is reported in the newspaper that ramen has become very popular in France.
(7) | She has been so busy that she hasn’t finished reading the book yet.

(8) | The basketball player whom we met yesterday was very tall.






